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Vision 
To create a Fairer Trinidad and Tobago for All which will be 

characterized by vigorous competition with the result being high 
quality goods and services being provided at competitive prices . 
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Mission 

 To Protect, promote and maintain free and fair competition in 
the conduct of business. 
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LAWS OF TRINIDAD AND TOBAGO FAIR TRADING ACT CHAPTER 81:13 

The Fair Trading Act provides for the establishment of a Fair Trading Commission, to 

promote and maintain fair competition in the economy, and for related matters. 
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Section 1 

INTRODUCTION & BACKGROUND TO THE FTC 

 

1.1 INTRODUCTION  

This Administrative Report for the financial year ended September 30th 2020 is prepared 

pursuant to section 43(4)(b) Fair Trading Act Chapter 81:13. 

The Administrative Report for the financial year ended September 30th 2020 (“the 

Administrative Report of 2020”) seeks to provide an understanding into, inter alia, the 

operations of the Fair Trading Commission (FTC) with an overview of the various aspects 

of the work of the FTC during the financial year ending September 30th ,2020. 

This Administrative Report provides a background of the work of the FTC including its 

mandate and a summary of its work during this financial year, as well as provides further 

details of the FTC’s core values, present organizational structure and insights into the 

FTC’s strategic direction. 

The overall achievements of the FTC are also examined below in order to provide a 

greater understanding of the work of the FTC in promoting, protecting and maintaining 

free and fair competition and also provides a synopsis of the performance of the FTC over 

the past financial year. 

 
  
1.2 The Fair Trading Act  
 
2020 was a significant year for the FTC as the competition landscape in Trinidad and 

Tobago was effectively bolstered through the full proclamation of the Fair Trading Act (the 

Act) in February 2020. This event effectively brought to an end the initial phased approach 

to the proclamation of the Act. This initial phased approach was initially done in an attempt 

to facilitate the appointment of the FTC Commissioners, the recruitment and retention of 

the Executive Director and key staff, the training of Commissioners and staff, the sourcing 

and outfitting of a venue for the Commission and the development of a public education 

campaign on the role and functions of the FTC.  

 

With the proclamation of Parts III, VII, VIII and IX of the Act, the FTC is: now able to 

examine and approve mergers and has the power to investigate anti-competitive 
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agreements/practices and abuse of monopolies. The full proclamation of the Act also 

gives certain powers to the Court and covers other miscellaneous and general matters.   

 

Accordingly, with full proclamation of the Act, the FTC can now, among other things, 
take to court any business or individual who has been carrying on anti-competitive 
practices and has failed to take corrective measures. The courts can then: 
 
• Prohibit the offending conduct. 
• Prohibit an agreement from being made or carried out. 
• Order that an agreement be modified or terminated. 
• Prohibit any specific conditions being attached to transactions. 
• Prohibit the acquisition of another company or impose appropriate conditions. 
• Impose fines (limited to 10% of annual turnover). 
 
Competition Law and Policy in Trinidad and Tobago 
 
2020 remained a significant year for the FTC. With the introduction of the highly 
anticipated full proclamation of the Act, the FTC remained prepared to spring into 
action and diligently pursue its mandate to promote and uphold fairness for all, in 
Trinidad and Tobago, characterized by vigorous competition. 
 
However, the work of the FTC was met with the challenges that were brought on by 
the onset of COVID-19. The FTC had to then swiftly strategize and make certain 
adjustments to its original rollout plan for the full proclamation of the Act. This was 
necessary in an attempt to overcome these hurdles and to ensure that the efficiency 
of the FTC continued as the need for a properly functioning FTC remained even more 
pertinent during this period of the COVID-19 pandemic with its specific implications 
for the economy.  
 
The FTC nevertheless remained innovative, diligent and dedicated to the stimulation 
of economic development, more specifically, by conducting robust advocacy efforts 
which included sensitization sessions with key stakeholders in the business 
community with the hopes of fostering a more competitive business environment in 
Trinidad and Tobago with the objective being to emphasize that competition policy is 
one of the most important tools to build more resilient, inclusive, and sustainable 
economies. 
 
 
1.4 Objectives of the FTC 
 
The Objectives of the FTC are to:  

- prevent anti-competitive conduct thereby encouraging and ensuring 
competition and efficiency, while at the same time, complementing other 
policies that promote competition; 

- ensure that all legitimate business enterprises have an equal opportunity to 
participate in the economy; 
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- maintain free and fair competition in business; 
- raise awareness of the benefits of competition; and  
- take action against abuses of dominance, restraint of trade and other anti-

competitive agreements and practices. 
 
The FTC’s core values, which are the inviolable set of principles and standards of 
conduct and performance necessary to achieve its objectives, are as follows: 
 
• Integrity; 
• Accountability and Transparency; 
• Commitment to Excellence; and 
• Mutual respect. 
 
1.5 Strategic Plan 
 
The FTC Strategic Plan 2018-2021 is considered to be a “living document” and 
incorporates the views of the Board of Commissioners, the views from officials from the 
Ministry of Trade and Industry, as well as other relevant stakeholders.  
 
The FTC’s strategic goals conform with the FTC’s objectives, which are to: 

• Empower stakeholders; 

• Better integrate competition policy considerations into other state policies, while at 
the same time, taking into account some of the priorities set by the state that might 
affect competition policy; 

• Strengthen the institutional framework for competition policy-making; and 

• Ensure the effective enforcement of the Fair Trading Act including the setting up 
of an adequate market surveillance system. 

 
 
1.6 Strategic Direction 

The FTC’s strategic direction involves a commitment to making markets deliver more 
benefits to consumers, businesses and the society as a whole, by maintaining, promoting 
and protecting competition and by fostering a competition culture in Trinidad and Tobago. 
The proposed framework for action in undertaking same involves the following four (4) 
broad priority programmes: 
 

1. Investigation:  
This involves prioritizing issues that raise substantial competition concerns in markets 
that impact a broader segment of consumers. 
 

2. Advocacy:  
This entails evaluating legislation and governmental policies to gauge their impact on 
competition within specific sectors.  
 

3. Information dissemination:  
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The FTC provides information to all relevant stakeholders on matters of competitive 
significance which includes the issuing of opinions and guidelines, the organizing of 
seminars, workshops and meetings with stakeholders on how to identify anti-competitive 
behaviour and how to change same and the various offences against competition. 
 

4. Strengthening technical capacity:  
This involves improving the technical and administrative capacity of the Commissioners 
and staff of the FTC. 
 
The FTC remains committed to being a transparent and accountable agency that 
encourages the maintenance and promotion of free and fair competition in the conduct of 
business in Trinidad and Tobago. The FTC’s strategic goals for this period ending 
September, 2020 include the following: 

• Continues to work towards Institutional Strengthening by developing the necessary 
infrastructure to properly carry out the Commission’s functions through an 
improvement in operational efficiency, hiring of highly qualified and motivated staff, 
continuous education for staff, and improved strategic management; 

• Improving the branding and image of the Commission towards increased visibility 
to key stakeholders and building greater awareness of the role and functions of the 
Commission. This is expected to be achieved through targeted seminars, media 
interactions, sensitization/public advocacy sessions and social media efforts; 

• Facilitates an environment that fosters increased competitiveness, market 
efficiency and consumer welfare by complementing the government’s 
economic/sustainable development policies in areas such as trade and 
investment, intellectual property and public procurement. The objective is to 
contribute to improving the enabling environment for growth and development 
while establishing a framework that promotes stakeholder confidence and 
enhances regulatory cooperation with local, regional and international 
counterparts; 

• Working towards integrating competition policy considerations into other State 
policies, while at the same time, considering some of the priorities set by the State 
that might affect competition policy; 

• Promotes a marketplace that is free from anti-competitive cartels, mergers and 
business practices; and 

• Optimizing technology and information management systems. 

While there continues to be challenges facing the establishment and future success of 
the Commission, there remains hope that these can be successfully addressed through 
a focused and committed approach that will include undertaking the following: 

- Continued justification of an increased budgetary allocation based on the argument 
that the Government agreeing to same, will signal that it is committed to the 
principles of free competition and that it recognizes the important role that 
competition plays in improving the productivity and growth prospects of the 
economy including the significant benefits for consumers through greater choice, 
more competitive prices and better-quality goods and services; 
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- Efficient utilization of the budgetary allocation/subvention provided to the 
Commission; 

- Continued robust Advocacy sessions to key stakeholders with the objective being 
to build confidence in the work of the Commission; and 

- Future Collaborative efforts with stakeholders to hold joint public sensitization 
workshops. 
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Section 2 

ORGANISATIONAL STRUCTURE 
In 2011, Cabinet approved the following interim organisational structure of the FTC: 

2.1 Organisational Structure 

 

This organisational structure of the FTC would be fully materialized provided that there is 

further recruitment of staff for the various positions and other capacity-building efforts that 

will enable the FTC to fully carry out its functions under the Fair Trading Act.   

 

2.2 Board of Commissioners of the FTC 

For the period under review, the FTC Board of Commissioners comprised the following: 

• Dr. Ronald Ramkissoon, Chairman, FTC; 

• Mr. Christopher Sieuchand, Commissioner, FTC;  

• Mr. Dennis Scott, Commissioner, FTC; 

• Mr. Dexter Joseph, RIC; and 

• Dr. Mikaeel Mohammed, Commissiner, FTC. 
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The Chairman and Commissioners were sworn in by Her Excellency Paula-Mae Weekes, 

President of the Republic of Trinidad and Tobago for a term of three (3) years on April 

03rd, 2018.  

 

Mr. Dexter Joseph, was appointed on June 29th 2018, as Commissioner, FTC and is the 

representative of the Regulated Industries Commission (RIC) until March 23rd 2019.        

Mr. Joseph returned to server on the Board of Commissioners on 12th February, 2020.  

            

Dr. Mikaeel Mohammed, Commissioner FTC served as Commissioner since April 03rd, 

2018 until his resignation on 12th March 2020. 

 

The FTC Board of Commissioners continues to be quorate and is able to conduct its 

Board Meetings which are usually held on a monthly basis.  

During this period ending September 30, 2020, the Board of Commissioners remained 

tasked with the responsibility of guiding and providing the overall strategic direction for 

the FTC. The Board of Commissioners continues to, among other things, provide direction 

and make determinations relative to the implementation of specific decisions impacting 

the overall development of the FTC. This is pertinent in ensuring that the FTC’s overall 

goals and objectives, pursuant to the Fair Trading Act are effectively achieved.  

 

The Board of Commissioners continues to closely monitor and oversee that managerial 

performance is maintained and reviewed on a timely basis. Additionally, the Board of 

Commissioners ensures that any necessary corrective measures are also implemented, 

where necessary.   

 

 

2.3 Executive Director 

The Executive Director is the Chief Executive Officer (CEO) of the FTC and manages the 

FTC’s day-to-day operations under the strategic direction of the Board of Commissioners.  

There continues to be budgetary limitations on the part of the FTC however, during this 

financial period ending September 30th 2020, it was observed that the FTC was able to 

see a change in the degree of the amount of reliance that was previously placed on the 

Ministry of Trade and Industry and with there being a greater shift towards its autonomy. 

The FTC continued to focus on its internal operations, as an independent body, by 

expanding its Human resources complement. This was done under the direction of the 

Executive Director who at one point in time, was the only staff of the FTC. This expansion 

of human resources has now enabled the Executive Director to concentrate on his overall 

leadership and management functions as CEO of the FTC in his duties and to contribute 
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towards the overall efficiency of the FTC, as he would have previously been tasked to 

perform other related functions.  

This financial period continued to be a transitional period for the FTC relative to the 

support services from the Ministry of Trade and Industry, a major component of which 

related to the accounting functions of the FTC. The FTC however continues to heavily 

rely on the assistance of the Ministry of Trade and Industry regarding its Information and 

Communications Technology (ICT) functions given that the FTC continues to be housed 

within the Ministry of Trade and Industry. 
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Section 3 

ACCOMPLISHMENTS/REVIEW OF ACTIVITIES  

 

3.1 Review of Financial Year ended September 30, 2020 

In consideration of a review of the FTC’s activities for this reporting period, the FTC 

continued in its efforts towards full operationalisation. Some of the main challenges 

observed during this period continued to be matters relating to limited resources which 

included human and budgetary resources. These challenges were required to be 

balanced against the partial proclamation of the Fair Trading Act. 

 

On February 10th, 2020, the Fair Trading Act was finally fully proclaimed and this now 

enabled the FTC to undertake its functions of receiving and investigating complaints and 

allegations of anti-competitive conduct in Trinidad and Tobago and deliver any findings 

or determinations in relation to same. 

 

It is for this reason, that Advocacy work continues to be a major part of the work of the 

FTC.  The focus during this financial was on the sensitization of the role and functions of 

the FTC, in light of the full proclamation of the Fair Trading Act. The FTC also 

concentrated on the sensitization of the overall responsibility of the business community 

in complying with the provisions of the Fair Trading Act ensuring that there is a level 

playing field that consumers ultimately benefit from competition.   

 

This period of Advocacy was required to be reconsidered, in light of the challenges 

brought about by the COVID-19 pandemic. For example, in March 2020, certain 

Government restrictions required non-essential workers to stay at home which remained 

until April, 2020. Public gatherings were largely prohibited which greatly impacted the 

FTC’s sensitization plans after the full proclamation of the Act and challenged the FTC to 

reconsider, reassess and readjust its overall plans in the promotion of competition and as 

it related to the overall operations, to ensure organisational efficiency. This was to also to 

be taken into consideration given the phased reopening of certain key sectors of the 

economy from May 2020. 
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3.2 FTC Accomplishments for the period ending September 2020 

Despite these uncertain times and challenges, consideration and recognition must be 

given to the FTC’s most notable accomplishments for the period ending September 2020 

which includes the following:  

• The incorporation of technology in the work of the Commission, this enabled the 

facilitation of the following: 

-  remote work operations with staff to ensure organisation efficiency and 

productivity are maintained for the fiscal period. 

-  virtual meetings with key stakeholders to conduct targeted presentations in both 

the private and public sectors in Trinidad and Tobago. 

• Making general information available for the guidance of consumers concerning 

their rights and obligations under the Fair Trading Act or relative to matters 

affecting the interests of consumers through the usage of targeted public 

statements. This included information relative to the benefits of Competition, the 

notice of full proclamation of the Fair Trading Act and the need to ensure 

competition and to promote fair and effective competition during the Covid 19 

Pandemic. 

• Collaborative efforts with several key stakeholders in a now virtual forum which 

included the Ministry of Trade and Industry, the Consumer Affairs Division, the 

Trinidad and Tobago Chamber of Industry and Commerce, the Trinidad and 

Tobago Manufactures Association and the Law Association of Trinidad and 

Tobago. 

• Media and Newspaper interviews highlighting the work of the FTC and the benefits 

of competition. 

• Continued internal research relative to pertinent sectors which included market 

studies to assist in the overall work of the FTC.  

• The continued commitment by the CARICOM Competition Commission for training 

of Commissioners and staff of the FTC. 
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• The separate bank account of the FTC was finally opened in December 2019. 

• Maintaining branding and visibility in the promotion of the work of the FTC through 

its social media presence.  

• Distribution of informational brochures at various outreach sessions to 

stakeholders regarding the work of the Commission towards increasing brand 

awareness to the public. 

• Continuing to respond to all inquiries relative to information on the work of the 

Commission. 

• The Executive Director continues to be a member of the CARICOM Project 

Steering Committee with respect to the Strengthening of the CARICOM Single 

Market and Economy Regulatory and Market Regime.  

 

3.3 The Way Forward 

The FTC’s primary focus for 2020/2021 is to continue its robust advocacy efforts given 

the full proclamation of the Fair Trading Act. The FTC believes that an effective 

competition advocacy framework is key to the cultivation of an effective competition 

culture in Trinidad and Tobago. This will result in benefits such as market efficiencies, 

effective enforcement of competition law, consumer and producer welfare and increased 

competitiveness of industry players. 

The FTC is now expected, in light of the full proclamation of the Act, to undertake highly 

technical and complex investigations relating, inter alia, to collusion, price discrimination, 

exclusive dealing, excessive pricing, predatory pricing, tied selling, refusal to supply, 

group boycotts, price fixing and abuse of a dominant position.  

The FTC will continue to consider to give serious consideration to mutual/cooperation 

agreements among other competition agencies or other key stakeholders. Another main 

objective is to, among other things, provide for technical assistance and capacity building, 

consideration of joint market studies and enable the sharing of information that will 

enhance the FTC’s enforcement capacity.  

The FTC will also continue to focus on its branding and visibility through a targeted 

communications strategy, which entails the continued leveraging of existing events and 

functions and the enhancement of the FTC’s identity towards building brand awareness 

among key stakeholders.  
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The FTC will continue to empower stakeholders by ensuring that they are equipped with 

information about the importance and benefits of competition law and policy and provide 

a greater understanding of the role of the FTC. Furthermore, the FTC will continue to work 

towards achieving greater resources that will enable it to meet its overall mandate and 

assist in the execution of its responsibilities under the Fair Trading Act. 

                                                       Section 4 

FTC Human Resources  

 
4.1 Staff recruitment  

The FTC, in consideration of its Human Resource needs and budgetary allocations, has 

engaged in a staff recruitment exercise via a transparent recruitment process which 

included the filling of two significant positions i.e. Accounting/Clerical Assistant and Senior 

Legal Counsel. 

The FTC continued to also utilize the two (2) former on the Job Training Professionals on 

a now contractual basis, namely the Secretary to the Board of Commissioners and the 

Research Officer to assist in the work of the Commission.  The hiring of staff continues to 

be subject to the availability of ample office space/accommodation for staff. 

The FTC’s continued recruitment efforts will be based on its forecasted annual budget 

and the overall plans of the organisation. 

 

4.2 Training Activities 

The FTC has taken a holistic approach in its training policies by ensuring that officers of 

the FTC at all levels are trained in targeted areas. This systematic process of capacity 

building is intended to enhance and expand the skills, knowledge, and overall abilities of 

the staff of the FTC. 

It is in this regard, that training in various areas was conducted according to the specific 

needs of the officers of the FTC, and has been extended to both Commissioners and 

staff, with the aim being to contribute to the overall organisational efficiency of the FTC.   
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                                       Section 5 

Reporting Functions 
 

5.1 Quarterly Statement of Proposed Expenditure 

The Executive Director continues to produce a quarterly Statement of Proposed 

Expenditure based on the FTC’s Annual Budget as agreed to by the Ministry of Finance.  

This quarterly statement is utilized by the Executive Director in the assessment of the 

FTC’s overall financial performance. It is also used as a basis to report to the Board and  

on the FTC’s financial projections and its ability to meet operating expenses with available 

income and assist in guiding the FTC’s request for certain budgetary releases from the 

Ministry of Finance.  

5.2 Other Reporting Requirements 

The following Reports are submitted through the Ministry and then to Parliament: 

• Audited Financial Statements; and  

• Administrative Report.  

The FTC’s Audited Financial Statements intend to provide a fair representation of the 

FTC’s financial results, financial position, and cash flows during the fiscal year and the 

FTC’s ability to meet any short-term obligations to ensure its continued operations in the 

future. 

The Administrative Report from the FTC details its operations during the reporting period, 

covering the activities, functions, procedures, criteria and policies of the FTC. 
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Section 6 

                                  Procurement of Resources 
The Commission continues in its efforts to adhere to best practices relative to public 

procurement.  

Procurement Guidelines 

The Commission has therefore formulated a policy that closely aligns with global best 

practices in conducting procurement activities for goods and services of the FTC. The 

Procurement Guidelines of the FTC seek to closely follow the procurement guidance as 

stated in the State Enterprises Performance Monitoring Manual and includes processes 

for among other things, the following: 

• Tenders via: Public advertisement or open, Selective or Sole.  

• Guidance on the utilization of public advertisement for open tendering for proposed 

expenditure for goods/services that exceed $45,000. 

• Tender process/documentation requirements. 

• Guidance in ensuring that there is a clear Scope of Works/Terms of Reference for 

goods and/or services to be procured including the relevant technical 

specifications and any other requirements.   

• Notification of a cancelled/ decision not to award the tender. 

Selective Tendering: Guidelines and procedures relative to Selective tendering for 

goods and services of the FTC. 

Sole tender: Guidelines relative to Sole tendering for goods and services of the FTC and 

the method relative to same.  

Disposal: Guidelines relative to the disposals of any property of the FTC. 

 

6.3 Procurement Activities 

The procurement activities during the reporting period comprised of Catering services 

costs pursuant to hosting internal meetings, advertising costs as it relates to public notices 

by the FTC, recruitment expenses, training, PPE supplies, Stationery supplies, fixed 

assets, expenses related to travel and workshops and annual subscriptions for website 

hosting and annual micro pay licences.  
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Section 7 

Financial Operations 
7.1 Subventions 

The FTC continues to be funded through yearly subventions by the Government of 

Trinidad and Tobago through the Ministry of Trade and Industry. The total Government 

Subventions received during this financial year ending September 30, 2020 is a total of 

TT$1,550,600.00. 

In light of the current organizational structure and recent Accounting staff complement, 

the FTC finances have now transitioned from within the remit of the Ministry of Trade and 

Industry to the full remit of the FTC.  

The Ministry of Trade and Industry however continues to assist the FTC in the execution 

of other related functions such as IT as well as its Communications efforts.  

 

7.2 FTC’s budget 

The development of the FTC’s budget is based on the organization’s mandate, projected 

operational expenditures and its goals and objectives for the fiscal period.  

 

The formulation of the FTC’s budget for the coming year continues to be done in 

consideration of actual income and expenditure from the previous year. The development 

of the budget has been the purview of the Executive Director. The budget is forwarded to 

the Line Ministry for further review.  

 

In light of the FTC’s total budget of TT$1,550,600.00, this budget continues to be primarily 

utilized for among other things, the payment of Staff salaries (including NIS contributions), 

Commissioner stipends, Catering services for the hosting of internal meetings, Office 

supplies, Advertising and Training.   
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An extract from the FTC’s statement of Income and Expenditure for the year ended 

September 30, 2020 is attached and marked as Appendix 1. 

7.3 Report of the Auditor General for financial year ended September 30th 2020 
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Statement of income and Expenditure for the Year ended September 30, 2020 
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*End* 
 

 


